
2018 POST SHOW RESULTS
In a strategy to improve the quality of the show for exhibitors and visitors, Arab Health 2018 
saw the implementation of new targeted marketing tools and paid visitor registration. More 
investment into the visitor and exhibitor experience quality has resulted in one of the most 
satisfactory editions of the show to date.
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EXHIBITOR OVERVIEW

FEEDBACK

TOP 5 REASONS FOR EXHIBITING
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total value of business generated*
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rated the quality of visitors 
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THANK YOU TO ALL OUR 2018 PARTNERS FOR THEIR CONTINUED SUPPORT
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To answer the challenge of accommodating
the Emirates logo in a horizontal space, we
propose a new format in addition to the Brand
Badge: the Boxed Logo.

The Boxed Logo has been created using a
carefully proportioned red container to
house the Emirates logo. It is not a shortened
version of the Brand Badge.
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START YOUR 
PLANNING FOR 
2019

28-31 JANUARY 2019 
Dubai International Convention & 
Exhibition Centre

CONTACT US TO BOOK
YOUR STAND: 
TEL: +971 4 4072797 
EMAIL: arabhealth@informa.com 
WEB: www.arabhealthonline.com
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