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Overview

With the medical travel market growing at a rate
of 15-25% per year, the size is estimated at
US$38.5-55 billion, based on approximately
11 million cross-border patients worldwide.

IMTEC provides the perfect platform for hospital
groups, medical travel organisations and health
services companiesto increase their international
presence and patient network, and gain market
share in this growing industry.

Now in its 3¢ year, IMTEC will host more than 100
exhibiting companies, all looking to showcase their
services and amenitiesto the impressive array

of attendees, delegates and Commissioners of
Medical Travel (CMTs). CMTs are individuals or
organisations responsible for transferring or sending
international patients for overseas treatment.

Furthermore, the IMTEC conference offers a two-
day multi-track programme that will keep
delegates, exhibitors and visitors up-to-date with
the latest international medical travel trends.
IMTEC offers exhibitors a unique platform to
increase their international presence and the
number of patients they treat from around
theworld.
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Market ovenigen:

= Medical travellersspend an
average of US$3,500-5,000
per visit, including all medically
related costs, cross-border and
local transport, inpatient stay and
accommodation

= More than 10 million people
worldwide are travelling abroad
for treatment, with more than
9,000 patients from the UAE alone

« GCC governments are spending
between US$100,000and
US$500,000 per patient, with
some cases costing in excess of
US$1.5 million
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* More than ‘US$ZE:billion:has: been
spent by the Kuwait government
on overseas medical treatment
during 2014-2015

* The Dubai Health Authority plans
to attract 170,000 medical tourists
by 2016 and generate an income
of US$710 million by 2020

= Travellers from the GCC and
Russia account for the largest
share of medical tourists in Dubai,
with visitors from Nigeria and
Angola also increasing

*References available upon request

It has been a very interesting,
successful, rich-in-contacts
event. It will take months to
reply to all the requests and
get in touch with all the leads
made during the event!

Marieke Chatelain,

Operations Manager
Immunobank, Netherlands
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2014 show oweanigen:

Exhibition space 1,161m2
Total attendees 2,033
Exhibitors 109
Countries represented 79
Commissioners of Medical Travel 71
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CMT Programme

A Commissioner of Medical Travel The CMT Programme sets IMTEC aside predominantly, and pair them with

(CMT) is an individual responsible from other medical travel events as it exhibitors through pre-scheduled

for transferring a large number of ensures exhibitors receive substantial meetings and networking sessions.
patients from one country to another for networking opportunities with qualified . .
medical treatment. CMTs are typically investors in overseas patient care. ERY e IMTE.C 2015. IS Lt (il
representatives of the government, . ST a”°W”?9 exhlt_)ltors t_o

insurance companies, armed forces, IMTEC 2015 will host a record number preschedule their meetings with the CMTs

sop ozozezzezii...0f CMTs from across the Middle East, ahead of the event.

204 CMT partiicigpants

e Future for Patient Care, Bahrain

« Medical Tourism Botswana, Botswana
= Beijing Saint Lucia Consulting, China
« EuroMed GmbH, Germany

= Sahara, India e

Hours of CMT CMTs present 35 countries = Shara Medical, Iraq
meetings represented = Ministry of Health, Kazakhstan
« Gezira Medical Travel Ltd, Kenya
v, . * Ministry of Health, Kuwait
e A = Kyrgyzstan Network Office Director, Kyrgyzstan
= The Ministry of Wounded Warriors, Libya
« Ministry of Health, Malawi
= Health Concern Nepal, Nepal
= Heleservice Holding, Norway

= Oman Military, Oman P‘
e Association “Wellness”, Russia ‘a=
e Enriched Life, Sweden j

= Panorama-Medica Group Co. Ltd., Thailand

= Quality Consultants, The Kingdom of Saudi Arabia

= Euromedicaltours, United Kingdom

= Uganda Heart Institute, Uganda

« Ukraine Association of Med Tourism, Ukraine IF
e Panacea Health Services, USA
e THTC-Uzbekistan, Uzbekistan
< And more...

IMTEC 2014 provided a leading
platform for networking with leaders
and stakeholders in the international
medical tourism industry. This was
very helpful for developing strategic
collaboration, business models
improvement and gaining insight into
the latest market trends, innovative
solutions and best practices for global
healthcare.

Xiao Fang Jia, President, China
International Health & Medical

Tourism Association

Polish facilities assessed IMTEC as

a very good event to meet potential
buyers. The CMT Programme was

the most important part of the event.
Consortium representatives also
learned a lot during the conference and
had the opportunity to network with
world-class speakers.

Magdalena Rutkowska
Polish Medical Tourism Promotion
Consortium
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Exhibition

IMTEC 2015 will host more than 100 exhibiting
companies looking to showcase their world-class
medical services, high quality care and state-of-the
art facilities, and network with key decision-makers
in the medical travel industry.

Exhibitors survey resullis

7%

rated the quality and
number of visitors as
very good

88%

81%

said the event was
successful in meeting
their overall
objectives

said they will exhibit
at IMTEC 2015

Where exhibitais come from

Europe

America

GCCor
Middle East

For the complete list of IMTEC 2014 exhibitors, visit
. _www.medicaltravelexhibition.com/exhibitors

Exhibitor prafilke

= Hospitals and clinics

= Government bodies, authorities,
ministries, embassies and consulates

= Tourist boards

= Medical tourism agencies and facilitators

= Travel agents and tour operators

= Insurance companies and insurance
service providers

= Medical assistance companies

= Hotels and airlines

= Accreditation bodies

« Health and medical spas

= Marketing and branding companies

« Health and tourism website publishers

= Healthcare management companies

= Consultancy firms

« Third party administrators

= And more...

Premium stand locations are
limited and sold on a first come

first served basis. Don't delay,
BOOK your stand now !

Tel: +971 4 407 2738
Email: imtec@informa.com
www.medicaltravelexhibition.com

Coming to IMTEC Dubai was
a gamble for us. This was one
of the best decisions | ever
made, | am so glad we came.
It was better than expected!

Justine C. Whitaker, Director
and Nurse Specialist,
Northern Lymphology Ltd, UK
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Who attends

IMTEC is a two-day exhibition and conference that serves as a central meeting point for the regional and international medical travel
industry. This landmark event will attract more than 2,000 attendees from 80 different countries including tourism boards, travel and
tourism companies, medical service providers and health insurance companies.

IMTEC is the must-attend event for medical travel professionals and continues to bring together the facilitators, decision-makers and
thought leaders for maximum interaction and meeting opportunities that serve the entire medical tourism value chain.

Attendee nature of business Attendee job spedidifity

(Private or Public) Executive Officers
companies and facilitators EXEICDINED
0
Operations, Chief Operations 5% -
. 4%

Hotels, accommodation 0% _ Health Insurance ° .
and airlines Travel and tourism 306 .
& Y Employee relations 2% I

Complementary and 59

. . 0 .
alternative medicine Ambassadors or Diplomats 2% I
Consultants 3% - Dentistry 19
Others 2% . Others 1%

Visitar breakdown by regimn

IMTEC 2014 was worth attending
as exhibitors displayed a variety
of their services that proved

useful to all.

Dr Premhar Shah
The Medical Tourist Company, UK

Visitor survey resulits

IMTEC 2014 lined up experts
from different parts of the
0 0 0 world sharing their success and
O O 0 experience of being in the medical
travel industry. This has

Source new Meet with industry Establish strong been a great learning experience
clients colleagues relationship with especially for healthcare providers

clients in Dubai in supporting their

growing services for inbound
5 3 % 0 medical tourism.
0 Laila Aljassmi, Founder & CEO
Attend the conference . .
to stay up-to-date Find specific

with new products, services
trends, and services

Health Beyond Borders, UAE




Conference

IMTEC 2015 will hold conference sessions addressing the largest, most
pressing and challenging issues facing the medical travel industry — including
topicsrelated to patient flow, international agreements, destination
treatment, government engagement and ageing populations.

The IMTEC 2015 conference will continue to host the voting centric panel
debates; offering real-time voting both before and after each debate session
to see how ideas can be altered as a result of educated and impassioned
discussions on key issues. For the results of the 2014 panel debate sessions,
please visit www.medicaltravelexhibition.com/paneldebate

87%

said the programme
met their
expectations

Delegate survey resulits

85%

of the delegates gained
new knowledge to
implement in their

Highlights
« 30+ conference sessions

= 60+ international and regional speakers

= Unique voting panel debates with
leading medical travel experts

= NEW ‘Ice-breaker’ sessions where
delegates can ask the most pressing
questions in medical travel

= International presentations from up and
coming medical destinations

82%

rated the content of
the programme
as good

practice

How to get involved

Exhibitions put many decision-makers in the same place at the same time, all with a obvious interest in what is on offer. IMTEC allows you
to create your own bespoke sponsorship package with your choice of branding opportunitiesthat best fit the needs of your business.
Stand out from the competition and maximise your presence at IMTEC and let our sponsorship team tailor a package that matches your
specific business goals, objectives and budget, maximising your return on investment.

BrANDING OPPOrTuNITIEs INCLUDE:

Silver

Details available
upon request

Platinum Gold

Details available Details available
upon request upon request

rEgistration arEa
US$10,000

CarriEr bags

US$5,000
+ ProdUction coSt

Exhibition floor tilEs
US$2,000

lanyards badgEs

US$10,000 US$5,000
+ ProdUction coSt

show guidE PriceS
available UPon
reqUeSt

hanging bannErs
US$2,000

For any exhibition or sponsorship enquiries, contact

Nick Blair, Exhibition Sales Manager
Tel: +971 4 407 2738

Email: nick.blair@informa.com
www.medicaltravelexhibition.com
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